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Brand Pyramid

Why: 


How: 


What: 


Mission: 


Vision: 


Values:


Brand Positioning:


Brand Essence: 


Customer Response: 


Brand Promise:   


Primary Brand Pillars:


Secondary Brand Pillars:


What is your brand personality?

 
What is your company today?

 
If your company was a car what sort of car would it be?  Why?


What is your point of differentiation?


What do customers say about the brand?


What words best describe the brand?


Who are your competitors?
Who are your comparitors?


What do you want your company to become?


What will be your point of differentiation?

How are you going to achieve this goal?


When do you want to achieve this goal?


What do you want customers to say about the new brand?


Why should customers choose your company vs the competition?

 
What words do you want customers to use to describe the brand?


Please describe your company culture:


What attributes according to you are most important for your customers?


Apart from the direct benefit of your product, what else do your customers look for in the products / services you offer?


What criteria affect your customers buying decision of your product / service?


How do customers come to know about your brand?


What is the image of your product in your mind?


Who are your present customers?


What verticals are they in?


Who do you want your future customers to be?


Why will they choose your company over the competition?
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