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CanadianFamilyOffices.com is an exciting news initiative
serving the family office space. A partnership between
Postmedia (The Financial Post) and Narrowcontent
Networks, the website lifts the veil on this sector and its
management of ultra-high-net-worth Canadian families
and their assets.
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CanadianFamilyOffices.com offers news, education
and sophisticated insights from experts, who will
empower readers to navigate this financially complex
world and help them preserve, manage and grow their
wealth. CanadianFamilyOffices.com promises to give
its readers the most in-depth, robust and unbiased look
at the family office industry in Canada.
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» A branded Member Page for your company

» Exposure to a high-value audience through a premium content vertical within a growing category

* A voice in current industry discussions

* Access to an exclusive group of like-minded organizations

* Increased brand SEO

* Articles about your company, written by the CFO team with your direction

* Active organic and paid promotion to increase the reach of your content to customized audience segments
 Access to customer insights tools and opportunities for co-branded research initiatives

» Access to CFO events and panel discussions
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REPORTING
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CAMPAIGN AND AUDIENCE ANALYTICS

Canadian Family Offices leverages Parse.ly and
Google Analytics to deliver best in class reporting.

Membership includes regular reporting covering
qualitative and quantitative performance of your e
member content, advertising campaigns and

updates on Canadian Family Offices site Analytics.
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Lysander Funds

Investment « Toronto

Independent, focused investment
strategies for Canadian investors.

All members enjoy a permanent presence on the Vi W
Canadian Family Offices site. Your customizable et
member page can include links to a variety of ®
owned media channels and may be updated as

re q u | re d . Lysander works with registered Investment Advisors to find salutions to challenges facing investors

in today's markets. Lysander strives to understand the needs of the investor, the Investment Advisor
and the dealer to provide intelligent solutions for modern portfolios.
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Access the Member Directory from the main
navigation of Canadian Family Offices



MEMBERSHIP
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MEMBER CONTENT

Share your expertise and position your brand as
leader within the Family Office industry.

Contributor , Thought Leader and Founder level
memberships include access to full content
ideation, production and marketing services.
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This asticle is Member Contant , provided Sy Lysandes Funds Limited i
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Is your investment portfolio
keeping ahead of inflation?

Some investment products promise inflation protection —
but at what cost?

Peter Kenter « Postmedia Content Works
QOct 14,2022 - Gdays ago - 4minute read
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Canada's year-over-year inflation rate stood at 7.6 per cent in June 2022,
just shy of the 39-year high rate of 8.1 per cent recorded in July 2022.
Wary investors looking for inflation protection may turn to products that
offer a hedge against inflation — but it's important to look at exactly what
these products promise before committing.
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This articke is Member Cantent , provided by PEY Capital

Member Content

Why ESG matters: The three
questions asset owners need to
ask managers

“It's important to assess your current portfolio and
understand the material ESG risks it faces.”

Teresa Mary Bitti - Postmedia Content Warks
Sep 20,2022 - September 20, 2022 - 4 minute read

Credit: Getty Images

Internet searches for environmental, social and governance, or ESG,
increased fivefold since 2012 as more people turn their attention to issues
of climate change, social justice and equity and the risks they pose to the
planet and portfolios.
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SURVEYS+INDUSTRY RESEARCH

Leverage the Canadian Family Offices survey tool

((( Canadian ((( Canadian
A Family Offices A Family Offices

How many Canadian Family Offices articles do

and tap into our community to glean industry et ot oo oy Offcs e youread ina ypical weeld
insights, solicit reader opinions and support prepered 2question suriey Lo better understond .
35

research initiatives. [ sortsuney | Ocomwe

O 1 don't read an article every week
Thought Leader and Founder level memberships
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What is (are) your primary means of receiving Canadian Family Offices (CFO) articles? Select all that apply.

[ canadian Family Offices newsletter

[ i follow CFO on Linkedin

[ 1 have the CFO site bookmarked

Survey produced by Canadian Family Offices
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SUPPORTER MEMBERSHIP
$9,000 PER ANNUM

N

1 branded membership page on CanadianFamilyOffices.com
Access to editorial boosting service (see slide 13 for details)
Access to Canadian Family Offices panel discussions and events

CANADIANFAMILYOFFICES.COM



CONTRIBUTOR MEMBERSHIP

1 branded membership page on CanadianFamilyOffices.com

6 member content articles per year about your organization

900,000 content amplification impressions

600,000 targeted brand impressions

6 featured posts in the Canadian Family Offices Newsletter

6 organic social posts via the Canadian Family Offices LinkedIn account
Access to Canadian Family Offices panel discussions and events
Access to editorial boosting service (see slide 13 for details)
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THOUGHT LEADER MEMBERSHIP

1 branded membership page on CanadianFamilyOffices.com

12 member content articles per year about your organization

1,800,000 content amplification impressions

1,200,000 targeted brand impressions

12 featured posts in the Canadian Family Offices Newsletter

12 organic social posts via the Canadian Family Offices LinkedIn account
1 Sponsored Survey

Seat on the Canadian Family Offices Advisory Board

Access to Canadian Family Offices panel discussions and events

Access to editorial boosting service (see slide 13 for details)
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FOUNDER MEMBERSHIP

1 branded membership page on CanadianFamilyOffices.com

24 sponsored articles per year about your company

3,600,000 content amplification impressions

2,400,000 targeted brand impressions

24 featured posts in the Canadian Family Offices Newsletter

24 organic social posts via the Canadian Family Offices LinkedIn account
2 Sponsored Surveys

Seat on the Canadian Family Offices Advisory Board

Access to Canadian Family Offices quarterly panel discussions and events
Access to editorial boosting service (see slide 13 for details)
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EDITORIAL BOOSTING
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AMPLIFYING EARNED MEDIA

Has your company been mentioned, or your expertise highlighted by
Canadian Family Offices? Share the coverage with clients, colleagues and
potential customers with a prescriptive media amplification plan.

LEVEL ONE

150,000 Co-Branded + Infeed Impressions
Canadian Family Offices Newsletter Promotion

$3000

LEVEL TWO

300,000 Co-Branded + Infeed + Social Impressions
Canadian Family Offices Newsletter Promotion

$5000

CANADIANFAMILYOFFICES.COM
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Commentary

Cayman Islands an increasingly
popular magnet for Canadian
wealth

Sophisticated financial hub with special links to Canada has
come a long way from its sleepy beginnings in the 1960s

Fhilip Paschalides and Philip Aubry for Canadian Family Offices

Published Oct 18, 2023 - Last updated Oct 13, 2023 - 7 minute read

The fina

trict in Georgetown, Cayman lslands. Through a cooperat relationship,
Canada and the Cayman Islands have developed strong ecanomic ties. PHOTO BY GETTY
IMAGES

“Cows wandering through Georgetown, one bank, only one paved road,
and no telephones.” William Walker's first impressions of the Cayman
Islands in the 1960s are the antithesis of today’s bustling, connected,
international financial services centre that the visionary attorney helped to
create. If Walker could see Cayman through those same eyes today, the
island would be virtually unrecognizable.




CONTACT US

We look forward to discussing any questions
you may have about becoming a member.

MARCUS STRONG

marcus.strong(@narrowcontent.com

CANADIANFAMILYOFFICES.COM
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