The Digital Revolution
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The themes | will aim to cover

- Introduction to WPP

- What has changed since the last Olympic Congress in 19947

- The impact of the digital revolution on media

- The implications for brand owners and sports bodies

- The opportunity for the Olympic Movement
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WPP has the leading global digital portfolio
($3.9bn) Global

Agencies
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interactive
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#1 in global media billings

Rank #2
$29.5bn

groupm

+32% of global network spend
#1 in offline
#1 in digital

#1 in pan-regional

L

/PP Digtal
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Strength in research, insight and

consultancy
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WPP Olympic credentials

- Advertising and Media Investment
Management

- Branding, Design and ldentity

- Direct and Digital

- PR — Public Affairs

- Research and Insight
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Changes in the media landscape since the last

Olympic Congress
Internet Population1:
Mobile Phone Subscribers2:

Online Advertising3:

US Newspaper Circulation4:

US Evening News
Viewership5:

1994

16 million

55 million

$0~

62 million

35 million

2009

1,500 million

4 000 million

$55,176 million

49 million

25 million

88"’06.‘ 1-internetworldstats.com 2-International Telecommunications Union 3-GroupM 4-NAA.org 5-stateofthemedia.org WPP D|g|ta|



A new landscape of digital platforms

YoullTD)

le - Creating an Account on

% o1d cars For sale

............................. nuiu TV Movies

facebook

Consumer Online Video
Social Media Generated Media

Customer Reviews

' ' totaljobs.com
i JOB SEARCH WIDGET 2,136 Reviews
\ f Keywords Job title, role or skill 5 star: [1,428)
4 star: [531)
r Location City, town or postcode 3 star (BD}I
- 2 star: (40}
Sea rch Marketlng |__SearchforJobs | | Grab ‘m 1 star: (4?}

yointroll 27 ~]

- Constant Contact’
Online Advertising Email

99 /PP Digta



Live sporting events continue to be must see
television

/ Ave. G/oba/AudQ\
Beijing Olympics Opening Ceremonies: 9593 million

World Cup Finals 2006 (average match): 411 million
2008 UEFA European Championship- Finals 166 million
(average match):
2008 UEFA Champions League- Final: 145 million
2008 NFL Super Bowl: 104 million
QOEB Brazilian Grand Prix: 80 miIIion/
1 Qources: Mindshare ; FIFA and UEFA; TimesOnline, 1,000,000,000: Bejjing Sets world TV record, 5/10/09 WPP Dlgltal
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Global sponsorship spend

+13.7% +3.1%

+10.5%

11 Source: IEG PP Digita
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Sports sponsorship increases brand value
considerably

Budweiser is worth an additional $9 billion because of its sports sponsorships

Sports fans Not

Bonding: 11%

Advantage
e:

12 /PP Digtal
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Global economic impact of sports

Direct GDP Impact of Olympics ($ Billions)

@ums l

10

05/10/09 05/10/09 05/10/09 05/10/09 05/10/09

1‘9341’0@: “The Economic Impact of London 2012 Nottingham University 2006 WPP Dlgltal
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The impact of the digital revolution
on media

PP Digrtal



1.6 billion out of 7 billion online today

1 r)Source: http://www.internetworldstats.com/stats.htm



rke

BAn N reasm Iynglobal audience

dban penetratlo

. Developed Countries

. BRIC & Next 11 Countries

k,

1 60 e: Digital %- GroupM TYNY 2008 Report WPP Dlgltal

oadband- Internet World Stats
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Resonating with young people in particular

Ve !ﬂ_

18 /PP Digta
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A much more complex and interactive future

Progressive Evolution of Emerging Media

A pple TV on
e Y e
Lanog — ey — -
. HD DWD
Player

Lime s el SR ream D
e Mob il o riocel
== Pran
2000 GE 2007
(= Le=1=
% & m —
<5 . >
-’ e q.r--u_'- -~ 1] . —_— Tabeslari
saming o ! i s
DDDDD = Diskman Sarning - o= i
Oevice E‘ ey Radio
o™ Laprop

= Marketers need to stay ahead of the chanmging Landscapea
= Take a broad view

= Week of /17
= NBC Direct, Spiral Frog Ad Supported Music Downloads, Mokia buys Enpocket

Broadcast Addressable
Passive Interactive
Devices Ecosystems

< >

19 /PP Digtal
1Q



The future of media

Searchable

facebook

el s st OME BODY TEST TRAINING e | S | |
R Training Features | Start Training Yo > -
X 4 — -
y
' ,’ AW - o - L
YOGA / TREE POSE ¢ m ,
‘om pozes thattone muscies nd improve pastire H | v
7 - g
7 - .
e ” | = 4
f [l =3
[ f
f .

Social Interactiv Transactional Ubiquitou

e S
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The implications for brand owners
and sports bodies

PP Digrtal



Attention is an increasingly scarce resource...

Melbourne 1956 Beijing 2008

22 /PP Digtal
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Consumers are taking control

Users as producers
and distributors of
content

Diet Coke + Mentos

» He =

e

I Savm ) Feaiilas ) Dham Yiden 5 "lan sz
wkk ok & At e g abd Faglulzs  Inapseneesla
Flde ol T T

Users in control

What | want; where, when and how |
want it.

[GloEEE]

dl % = — n s !
Gfavomel.m: . ‘
™ Nick . - S
o ——
Wed4/11 ) 5:00 pm 5:30 pm
The Day Alter Tomorrow

6:00 pm

The Weakest Link BEC World News

Bully the Vampire Slayer e N )
(K7l { One Minute to :
( W The Next Voice You Hear )

EEREoECEOOoRECER ..

ECLE R

Democratization of the tools of production,

23
21

distribution, consumption and personalization.
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Premium live events will still command a
premium

Cost per thousand (CPM) of Superbowl spot

60 -
50 - M
40 -
30 -
20 -

10 A

0
05/10/095/10/09D5/10/095/10/095/10/09

24 Source: Group M/ MediaEdge:CIA WPP D|g|ta|
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Sports brands remain some of the most
powerful in the world

Top 10 Most Valuable Beijing
Global Brands Olympics

Bonding

19%

29Source: BRANDZ 2006 Millward Brown Optimor
25
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While broadcasters offer a lot of money, their
audience is getting older

Average Age of Viewers watching the Summer Olympics in Primetime on NBC

206 Source:http://www.sportsbusinessdaily.com/article/124050 WPP Dlg ital
20



Across demographics the Olympics perform
better against women and older age groups

Superior:
Preferable:

OK:

Relevant:

Tangible:

Superior:
Preferable:

OK:

Relevant:

Tangible:

27
27

Males

62%

18-34’s

64%

Females

L

35-65’s
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Beijing was the first digital Olympics

Search Sib | Web
. msnbe.com [ ING—_—_— T (- |

28
2Q

SUMMER SPORTS
Archery
Badminton
Baseball
Basketball
Beach Yolleyball
Boxing
Canos/Kayak
Cycling

Diving
Equestrian
Fencing

Field Hockey
Gymnastics
Handball

Judo

Madern Pent.
Rhythmic Gym.
Rowing

Sailing
Shooting
Soccer
Softball
Swimming
Sync. Swimming
Table Tenniz
Taskwondo
Tenniz

Track & Field
Trampaoline
Triathlon
Volleyball

Destination Beijing

From the Great Wall to the The
many dramatic moments

orbidden ci
about the 20

RESU & EV .
SCHEDULES = CENTE VIDEQ PHOTOS ME S | SPORTS » CO m

GAMES RECAP
'Truly exceptional
Games'

BEST OF BELJING
A Eight mements to
remember

4| PHOTOS
Loaking back: The
Games in review

| MICHAEL PHELPS

= History repeats
AF Phote | “ here

"Truly exceptional Games'

From the start, these Clympics were different. They opened in
spectacular fashion and never slovwed down. From the Water Cube to
the Bird's Mest, these Games made history, Alan Abrahamson writes.

Related: Purchase the 2008 Opening Ceremony DVD | Blog
More News: 1.5 wornen top Brazil for soccer gold again

BELING 2003
After victory,
China plots next

2008 Medals

) @ @

COUNTRY GOLD SILVER BRONZE TOTAL

36 33 36 110
=l 21 28 100
I 2 < Team USA gold medal winners b
15 13 15 47
1of 10 Slideshows
14 15 1 46

See all photo galleries >=

Stories of the Games
ympics featured The fin t matters

TEAM

Drive to the Finish

in track & field. Relive the
=t from Beijing.

ATHLETES

Exclusive Video

Nastia Liukin, an All-Around golden girl
Dunk of the year? Wade-to-Kobe slam a classic

Phelps' 100m fly from underwater

=y

2

=

B Usain Bolt's 3 Olympic races strung together
B Ugly scene: Taekwondo fighter attacks referee
2

Relive the Paralympic Games
| GREATEST HITS | | HIGHLIGHTS NBC REPLAY |
Olympics On TV

Q PLAN YOUR OLYMPIC TV &
ONLINE VIEWING EXPERIENCE

Enter ZIP Code GO

Plus get bonus local coverage from Olympic zone.

‘B STORIES

JUNE — AUGUST @ 7PM (ET)
OMLY ON UNIVERSAL SPORTS TV

SRSERIEEERESEEEETE P Digital




50% of London 2012’s YouTube channel
viewers are under 35

YouTube's age profiles for London 2012 Olympics

2%Bource: London 2012 Keynote speech to Mobile Entertainment Market 2009, Alex Balfour WPP Dlgltal
2Q



People are talking about it online

B Olympic spirit Opening ceremony
B Michael Phelps B China's image
B Human rights [ Boycott
. Online broadcasting © Usain Bolt
30 _fu = Pollution B Closing ceremony
25 -
20 -
Topic of online
conversation
15 -
10 -
5
0.

30 Source: MEC Access, London 2012: Is it a golden opportunity? An investigation to help you decide
20
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To engage top brands, you need to do more

<YHBRANL
24

(U
=

Google

it

© © N U R W

$millions

$100,039
$76,249
$67,625
$66,622
$66,575
$63,113
$61,283
$59,793
$53,727

$49,460
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The opportunity for the Olympic
Movement:
5 points to think about

PP Digrtal



1. Think like your consumers

# | Adobe Reader - [I0C - Youth Presentation.pdf] E] -- |
"’c File Edit Wiew Document Tools ‘Window Help =t
=3 E Save a Copy [ e i‘,ﬁ Search \:':I' IL Select E} @l\\, & M ++ =) | s0% [& [ [ @ Help -~ T
»
@ -
]
=3
o
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wy
=
L
=
A
=
o
o
=
DE)
=
5
o
]
L

= = ld 4| zos9 | B Pl [+ [ | = 2




Recognize the breadth of your competition

e T
- = = B
il - R -..f-.l b

34
24
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2. Create the rights franchise of content

§! Adobe Reader - [I0C - Youth Presentation. pdf]
I Flle Edt ‘iew Document Tools Window Help |8 X

"'_1’ ESaveaCopy I:\, EI ﬁ&arch%?j | © v ‘ D‘v:@Helpv Search 1
= = e e S el
Then delivery.

i

| Pages
>

Olympic.org and the IOC is
overflowing with rich content and
imagery (and appears to have the

technical underpinnings to
effectively handle it)

g is wAnning

How can it be re-packaged to be

relevant to the co-creation gurus,

instant gratification-seeking youth
of today?

E Comments \t\ Attachments

@ Fipp...
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with the average Ol
Voices of the Summer Games

Follow Lenovo’s athlete bloggers on their journey in Beijing - Hear their voices

Connectino

home | about | contributors | & feeds

@ Share/Save - & * thEB|Dgger’5

Rachel
Dawson -
Field Hockey

Voices of the Olympic Games brought together 100 athlete bloggers from 25 Read Bio
different countries and connected them the world as they blogged their way to the Blog
2008 Summer Qlympics. Overthe course ofthe Games, Lenova's Athlete
Bloggers published more than 1,500 posts and received over 8,000 comments
from fans around the world. *Voices™ was a huge success and demaonstrated the
value of amplifying Olympic athletes’ real, unfiltered voices.

We're glad you've found this site, and hope you'll stick around and explore the
Lenovo Athlete Bloggers' amazing Olympic experiences. You can also check out

our wrap up video. :
- i ' '
H Athletes are blogging about their journey
L to the Beijiing 2008 Olympic Games on

Lenovo ldeaPad notebooks powered by
Intel Centrine processor technology

See more Featured stories:

recentposis
beijingTweets

Check out our Lenovo Voices wrap
video with athlete blogger interviews and

White House Yisit @ & = Athletics 154 English campaign highlights.
hitp:/ftinyurl. com/3vr4a Thiz happened

Posted by David Oliver at David Oliver! Your Mission: . 1
12.85 on 2008-10-09 02:00:00 {gmt) E ﬁ 273 days ago
| left Denver for a quick trip out to the D__. B MBC's Phote Gallery of the Closing
36 Ceremonies: http:ifis. gd/1VWdp This
happened 302 days ago

Clear Filters Filter Posts b |E‘r|}:}rt v“ Country vli Language it ||




3. Engage with the young in the right
environ e

37
7

o, >

PP Digta



The young interact with media in different ways

Kids and Teens Watch TV on Other Devices

ggsource: MORe, Base = Youth who watch TV WPP Dlgltal



Their interactions are more social

facebook  Home

5 +i
b,

\ancouverzo010.com

The offidal Facebook Page of the
2010 Olympic and Paralympic Winter
Games.

Information

Founded:
September 30, 2003

Fans

60f 27,307 fans See Al
Mary Jordan Keaton
Chapple  Henneberry Jones

')

Jess Merrell Morgan
andervo

Jake Gass

YoulL) Venivace Encisn

1, Become a Fan

Vancouver 2010

wall

al

Home Suhsl’.rip!iuns‘ Videos Shows Channels

Info  Photos  Discussions

Pat Farley Hey Everyone!!!

Video

Events >»

Q, Filters

There will be some places open for Hostels in October, if you are looking for
accommodation. Besides that, VANOC took everything and has given it to the
athletes and there team. All Hotels are taken, so you are looking at paying over 300
$/night. I even saw a place that is renting out a studio for 30,000/Feb. CRAZY!!!!

about an hour ago * Report

‘Vancouver 2010 Hi Gail. See if any of the
L help - http://wvve.vancouver2010.com/en/s
vancouver-2010/accommodation/-/34174/ v

Source:

Vancouver and its surrg
riety of accommadation options. The 20)
region has hosted, with many visitors wishing to com

offeringa
the Games and the area.
1] about an hour ago - Share
11 16 people fike this.
= View all 4 comments

Daniel Cholewa costs way to much!
49 minutes ago * Report

Peter Athwal surrey welcomes world!
44 minutes 2go * Report

Daniel Cholewa Hey im a Volunteer for the|

can help me find a place for 2 months?
about an hour ago * Report

Accommodation - V:
ww.vancouvel

= London 2012

london2012's Channel

Subscribe

Join in

www.london2012.com

all

Playlists

0431526 | ol

a
B Javelin rain on rack and

= on time - London 2012
265 viaws . S saya ago

!

:F_‘

Three Years to go
London 2012
1174 vews - 1 week ago

Park People: working on
the Olympic Park
216 views - 2 weeks ago

Olympic Village: Athletes’
bods & London homes
316 views - 2 weeks ago

Bl London 2012 - Greenwich
Park

twiller
)

flickr

Home The Tour Sign Up Explore

§3 Beijing Summer Olympic Games 2008

“‘"’QQ’;’ Group Pool  Discussion 418 Members  Map  Join This Group
Prmiim Daal vasnra o v mc ool 3 the DUULJOiﬂ:‘}

Home Profile Find People Settings Help Sign out

[ Email this page (&, Print this page

London 2012 blog

Paralympic Games

How can small businesses get involved in
London 20127

Ruth, Business Outreach Manager, 4 August 2009

Inspiring small businesses locally is what it's all about for the teams of business-
support people working with London 2012

So how can a small business get involved in an opportunity to help in the supply
chain of the Olympic Stadium or the Aquatics Centre for instance? Two

organisations that help local businesses answer this guestion are the East L ondon
Business Place and Supply London

Read more of “How can small businesses get involved in London 20127

Posted in CompeteFor | East London | ODA | Business | Permalink

= Name Chicago 2016
Location Chicago, IL, USA!
chi201 6 Web hitp /www chicag 0biesnacks
Bio Chicago is a Candidate
City to hostthe 2016 Olympic
and Paralympic Games. = ]
Follow and talk with us for V)
official bid updates %1
495 3,630 s
. . following folowers 1 1) | i)
Los Angeles youth still receiving B Lllnss
benefits from 1984 Games - a model T From Cesar Hung o Cesating
g weets 472 rom Cesar Hun
for World Sport Chicago e
http://bit.ly/XtmFQ *Neil
ago Twee Actions
block chi2016
Learn about Chicago's 2016 bid @ the 10th Ward meeting. tonight
@ 6pm at Knights of Columbus Hall - 11201 S. Ewing. Hope to see Following
ou there!
. all L] blad
Learn about the bid @ the 27th Ward meeting, tonight @ Bpm at
First Baptist Congregational Church - 1613 W. Washingion. Hope
to see U there!
al 0Urs ag eet ‘olved ‘Our plans News About us In your area
@!Jilkininer Glad you enjoyed it!!
al 21 eet

About this blog

+ About this blog
+ Using biogs
» Commenting guidelines

Cloud  List

Aquatics Aquatics Centre
Athletics Beijing 2008
Business Ceremonies
Cultural Clympiad Culture
Cycling East London

East of England Education
Handover LOCOG London
ODA Olympic Park
Olympic Stadium

Open Weekend Paralympics
Seb Coe South West Sponsorship
Sustainability Swimming
Transport Velodreme

West Midlands Work for 2012

W Uigitdl




Get to know the new players

Unigue Visitors facebook. com yoLtube Com My ST SO buvitter.cotm flickr .com

1000k

o
o . 2 o ® » o —- *-=
072005 0B/2005 09/2008 10/2008 11/2008 12/2008 01 /2009 02/2009 032009 04/2009 05/2009

il compete

40 \WPP Digital
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4. Understand the technology opportunity
I. Get social

MLB Advanced Media is largest live
event producer in the world.

Ability for MLB to show games not — “
broadcast on TV. = 4 MANNYRAMIREZ

_HIT SPEED" HEIGHT. DISTANCE

Initial investment (2000) $1million per
team, now valued between $2 — 2.5bn.

S

/PP Digta

41 Source: WPP
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.... And create communities
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Ii. Leverage new screens technology

On O REG P drme @ 35 6-UHOB

Google [Gr sa.

&5 Feprup ocked. T{ 5] pop-up biocke, T see ths pop-upor adtonsl opios clckhere.

: sail_tv 7 7"Ilianz®CupE" : |

sty ORACLE

#l

nnnnnn

E
|
A T

Ow - - O HEAG Puwniirem @ 3-5 H-LA OB

- H
[150+ > North Sails Golf Day 2006 1 22 ) it et

on from Cork Wask 2008

S B - 2 onaken ) ttkckad | Ok v % Ak~ o Srdiow

1309 WHRT San Francisco Final Race.

primalvwwear.eu

“4TRUE WIND"

Community

On Demand On Demand

Linear network Linear network Linear network

Past Present Future

4 Zource: WPP WPP Dlglta|
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lii. Add value through mobile

Android App for Wimbledon 2009

Wimledon 2009 - IBM Seer Android Video
* k k ko

b & | 0:00 / 3:49

44
a4
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Download the U.S. Open 2009 iPhone application
to get the best of the U.S. Open while on the go.

The U.S. Open 2009 iPhone application will feature:

s Exclusive LIVE Marguee Group coverage on Thursday/Friday
Exclusive LIVE Hole 17 coverage on Saturday/Sunday
Course information with fiyovers and hole details
Player information
LIVE Leaderboard
News

LIVE coverage courtesy of:

Thursday/Friday

e
Saturday/Sunday

cLARE?
NEXT RACE DI HZ1 MZ9

LIVE EVENT
COMMENTARY

NEWS

TRACK INFO

RESLULTS

45
A5

VIDEO OF CIRCUIT

MERCE

‘ MONACO
21-24 May 2009

BACK

a3 WA I T . T
Bl LEwis HAMILTON |
i

Lewis in Barcelona, 12 May 2007

N TR S 1 TS

Prev o b,"

cLAREM MERCECES

VODAFONE McLAREN MERCEDE=

14/5 2009

Martin Whitmarsh lead
the debrief back at the
Mclaren Technology
Centre near Woking,

Fealand

2009 SEASON ON YOUR MOBILE

L)




5. Think about what digital inventory you can
offer sponsors and partners

70 Digta




LIVESTRONG
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In Summary
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Thank You

Click to edit Master subtitle style
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